
Newcastle  
Ph 02 4955 8125   
Fax 02 4951 8590

106 Lake Road  
Wallsend 

NSW 2287 

Port Stephens 
Ph
Fax 02 4987 5622

315 Pacific Highway 
Heatherbrae 
NSW 2324 

 02 4987 5922
Port Macquarie

Ph
Fax 02 6581 0700
18 Jindalee Road
Port Macquarie 

NSW 2444 

 02 6581 1538
Wollongong

Ph
Fax 02 4257 5553
108 Industrial Road

Oak Flats 
NSW 2529

 02 4257 5552
Coffs Harbour

Ph
Fax 02 6651 4122

25 Isles Drive
Coffs Harbour 

NSW 2450

 02 6651 4744
Melbourne

Ph
Fax 03 8390 5303
122 Castro Way

Derrimut 
VIC 3030

 03 8390 5301
Hunter Valley

Ph
Fax 02 6571 5814

33 George Street
Singleton

NSW 2330

 02 6571 4099

 Australia’s Leading Manufacturer of Quality Fencing Material

1300 901 401www.ourtownfencing.com.au sales@our townfencing.com.au

ll material supplied byA

Advertise your Business hereYour Logo
Here!
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900 mm

 Australia’s Leading Manufacturer of Quality Fencing Material

INSTALLED BY

1300 901 401www.ourtownfencing.com.au
sales@our townfencing.com.au

ANOTHER QUALITY FENCE 
MANUFACTURED BY

Advertise your Business Here

Your Logo Here!

500 mm
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Ute Tray Sign Panel

The dotted red shape
defines your available

message or
branding area

Fence Sign Panel

These low cost signs are the perfect medium 

to advertise your fencing business. Backed 

by the credibility of the Our Town Fencing 

brand, these signs place your message or 

brand directly in front of potential customers. 

When purchased you will need to supply us a 

message or branding information in order to 

supply the completed product. The signs are 

exclusively finished in blue on yellow 
®Colorbond  and give years of reliable service.

We require your details conveyed via email including contact details, registered trading name and 

license number. If you want to include a logo, we will need that delivered as an outline in one of the 

following formats : .ai, .eps, .pdf, .cdr. Please do not send through images, they will not be 

reproduced. If you have a preference for a font for your details or message, please indicate your 

preference. Only fonts in our database can be used. Please limit your message or details to fit in 

the available space. Your message may be edited if required to fit.

$ INC
GST20

$ INC
GST30

Advertising Signs

Artwork Specifications
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 in
du

st
ria

l d
isp

ut
e,

 sh
or

ta
ge

 of
 st

oc
k, 

sh
or

ta
ge

 of
 la

bo
ur

, la
ck

 of
 sk

ille
d l

ab
ou

r, d
el

ay
s i

n 
tra

ns
it,

 fir
e,

 
flo

od
, h

os
til

ity
, c

ivi
l c

om
m

ot
io

n o
r a

ny
 ot

he
r c

au
se

 w
ha

ts
oe

ve
r w

he
th

er
 or

 no
t b

ey
on

d t
he

 co
nt

ro
l o

f t
he

 S
up

pl
ie

r.
8.

9
Th

e C
us

to
m

er
 sh

al
l n

ot
 be

 re
lie

ve
d o

f a
ny

 ob
lig

at
io

n t
o a

cc
ep

t o
r p

ay
 fo

r G
oo

ds
 by

 re
as

on
 of

 an
y d

el
ay

 in
 de

liv
er

y.
8.

10
Th

e S
up

pl
ie

r r
es

er
ve

s t
he

 ri
gh

t t
o d

el
ive

r G
oo

ds
 by

 in
st

al
m

en
ts

 an
d e

ac
h i

ns
ta

lm
en

t s
ha

ll b
e d

ee
m

ed
 to

 be
 so

ld
 un

de
r a

 se
pa

ra
te

 co
nt

ra
ct

.  
Fa

ilu
re

 
to

 d
el

ive
r a

ny
 in

st
al

m
en

t o
r d

el
ive

r a
ny

 in
st

al
m

en
t o

n 
tim

e 
sh

al
l n

ot
 b

e 
a 

re
pu

di
at

io
n o

f t
he

 co
nt

ra
ct

 an
d 

wi
ll n

ot
 e

nt
itl

e t
he

 C
us

to
m

er
 to

 d
et

er
m

in
e 

th
e c

on
tra

ct
 in

 w
ho

le
 or

 in
 pa

rt.
8.

11
Th

e S
up

pl
ie

r s
ha

ll n
ot

 be
 lia

bl
e t

o t
he

 C
us

to
m

er
 fo

r a
ny

 lo
ss

 or
 da

m
ag

e a
ttr

ib
ut

ab
le

 to
 fa

ilu
re

 by
 th

e S
up

pl
ie

r t
o d

el
ive

r t
he

 G
oo

ds
.

8.
12

Th
e f

ai
lu

re
 of

 th
e S

up
pl

ie
r t

o d
el

ive
r s

ha
ll n

ot
 en

tit
le

 ei
th

er
 pa

rty
 to

 tr
ea

t t
hi

s c
on

tra
ct

 as
 re

pu
di

at
ed

.
9)

P
R

O
P

ER
TY

 A
N

D
 R

IS
K

9.
1

Th
e G

oo
ds

 sh
al

l b
e a

t t
he

 so
le

 ri
sk

 of
 th

e C
us

to
m

er
 as

 so
on

 as
 th

ey
 ar

e d
isp

at
ch

ed
 fr

om
 th

e S
up

pl
ie

r's
 pr

em
ise

s.
9.

2
Th

e S
up

pl
ie

r m
ay

 m
ar

k o
r l

ab
el

 th
e G

oo
ds

 to
 id

en
tif

y t
he

 G
oo

ds
 in

 an
y m

an
ne

r w
hi

ch
 th

e S
up

pl
ie

r c
on

sid
er

s a
pp

ro
pr

ia
te

.
9.

3
Pr

op
er

ty 
in

 a
nd

 ti
tle

 to
 th

e 
Go

od
s w

ill 
no

t p
as

s t
o 

th
e 

Cu
st

om
er

 u
nt

il t
he

 P
ric

e 
an

d 
al

l o
th

er
 a

m
ou

nt
s o

we
d 

to
 th

e 
Su

pp
lie

r b
y t

he
 C

us
to

m
er

 h
av

e 
be

en
 pa

id
 fo

r i
n f

ul
l a

nd
 un

til
 th

en
:

a)
th

e C
us

to
m

er
 w

ill 
ho

ld
 th

e G
oo

ds
 as

 tr
us

te
e a

nd
 ag

en
t f

or
 th

e S
up

pl
ie

r;
b)

th
e G

oo
ds

 m
us

t b
e s

to
re

d s
ep

ar
at

el
y a

nd
 in

 a 
m

an
ne

r e
na

bl
in

g t
he

m
 to

 be
 id

en
tif

ie
d a

s G
oo

ds
 of

 th
e S

up
pl

ie
r;

c)
th

e C
us

to
m

er
 m

ay
 se

ll t
he

 G
oo

ds
 in

 th
e o

rd
in

ar
y c

ou
rs

e o
f it

s b
us

in
es

s a
s t

ru
st

ee
 an

d a
ge

nt
 of

 th
e S

up
pl

ie
r a

nd
 w

ill 
ho

ld
 th

e p
ro

ce
ed

s
 of

 sa
le

 in
 a 

se
pa

ra
te

 ac
co

un
t o

n t
ru

st
 fo

r t
he

 S
up

pl
ie

r a
nd

 ac
co

un
t t

o t
he

 S
up

pl
ie

r f
or

 th
os

e p
ro

ce
ed

s; 
an

d
d)

th
e S

up
pl

ie
r m

ay
 re

qu
ire

 th
e C

us
to

m
er

 to
 re

tu
rn

 th
e G

oo
ds

 to
 th

e S
up

pl
ie

r o
r i

ts
 au

th
or

ise
d r

ep
re

se
nt

at
ive

 on
 de

m
an

d a
nd

 th
e

Su
pp

lie
r m

ay
 en

te
r u

po
n t

he
 pr

em
ise

s o
f t

he
 C

us
to

m
er

 or
 an

y o
th

er
 pr

em
ise

s o
cc

up
ie

d o
r c

on
tro

lle
d b

y t
he

 C
us

to
m

er
 to

 in
sp

ec
t o

r
 re

po
ss

es
s t

he
 G

oo
ds

.
9.

4
Th

e 
Cu

st
om

er
 s

ha
ll 

in
su

re
 th

e 
Go

od
s 

ag
ai

ns
t t

he
ft 

or
 a

ny
 d

am
ag

e 
un

til
 s

uc
h 

Go
od

s 
ha

ve
 b

ee
n 

pa
id

 fo
r, o

r u
nt

il 
th

ey
 a

re
 s

ol
d 

by
 th

e 
Cu

st
om

er,
 

wh
ich

ev
er

 oc
cu

rs
 fir

st
 an

d 
th

e 
Su

pp
lie

r w
ill 

be
 e

nt
itl

ed
 to

 ca
ll f

or
 d

et
ai

ls 
of

 th
e 

in
su

ra
nc

e p
ol

icy
.  

If 
th

e 
Cu

st
om

er
 do

es
 no

t i
ns

ur
e t

he
 G

oo
ds

 or
 fa

ils
 

to
 su

pp
ly 

de
ta

ils
 o

f i
ts

 in
su

ra
nc

e 
po

lic
y t

he
 C

us
to

m
er

 w
ill 

re
im

bu
rs

e 
th

e 
Su

pp
lie

r f
or

 th
e 

co
st

 o
f a

ny
 in

su
ra

nc
e 

wh
ich

 th
e 

Su
pp

lie
r m

ay
 re

as
on

ab
ly 

ar
ra

ng
e i

n r
es

pe
ct

 of
 th

e G
oo

ds
 su

pp
lie

d t
o t

he
 C

us
to

m
er

.
9.

5
If 

an
y o

f t
he

 G
oo

ds
 a

re
 d

am
ag

ed
 o

r d
es

tro
ye

d 
pr

io
r t

o 
pr

op
er

ty 
in

 a
nd

 ti
tle

 to
 th

e 
Go

od
s p

as
sin

g 
to

 th
e 

Cu
st

om
er

, t
he

 C
us

to
m

er
 h

er
eb

y a
ss

ig
ns

 to
 

th
e S

up
pl

ie
r a

ll i
ns

ur
an

ce
 pr

oc
ee

ds
 pa

ya
bl

e t
o t

he
 C

us
to

m
er

 fo
r t

he
 lo

ss
 or

 da
m

ag
e o

f t
he

 G
oo

ds
.  

Th
e C

us
to

m
er

 sh
al

l a
t t

he
 tim

e t
ha

t it
 m

ak
es

 an
y 

cla
im

 on
 an

 in
su

re
r in

 co
nn

ec
tio

n w
ith

 th
e l

os
s o

r d
am

ag
e t

o t
he

 G
oo

ds
 no

tif
y t

ha
t in

su
re

r o
f t

he
 as

sig
nm

en
t o

f r
ig

ht
s p

ur
su

an
t t

o t
hi

s c
la

us
e.

10
)

R
ET

U
R

N
 O

F 
G

O
O

D
S

10
.1

Th
e 

Cu
st

om
er

 a
ck

no
wl

ed
ge

s 
an

d 
ag

re
es

 th
at

 a
ny

 P
ro

m
ot

io
na

l M
at

er
ia

l p
ro

vid
ed

 to
 th

e 
Cu

st
om

er
 b

y 
th

e 
Su

pp
lie

r r
em

ai
ns

 th
e 

pr
op

er
ty 

of
 th

e 
Su

pp
lie

r a
t a

ll t
im

es
 an

d t
he

 C
us

to
m

er
 m

us
t r

et
ur

n t
he

 P
ro

m
ot

io
na

l M
at

er
ia

l to
 th

e S
up

pl
ie

r im
m

ed
ia

te
ly 

on
 de

m
an

d.
10

.2
Su

bj
ec

t t
o c

la
us

e “
Pr

op
er

ty 
& 

Ri
sk

”, 
un

le
ss

 ag
re

ed
 in

 w
rit

in
g b

y t
he

 S
up

pl
ie

r, t
he

 S
up

pl
ie

r w
ill 

no
t a

cc
ep

t a
ny

 re
tu

rn
 of

 G
oo

ds
.

10
.3

Go
od

s a
cc

ep
te

d 
fo

r r
et

ur
n 

by
 th

e 
Su

pp
lie

r w
ill 

at
tra

ct
 a

 ch
ar

ge
 to

 th
e 

Cu
st

om
er

 to
 co

ve
r r

es
to

ck
in

g a
nd

 re
pa

ck
ag

in
g c

ha
rg

es
.  

Th
e 

am
ou

nt
 o

f t
hi

s 
ch

ar
ge

 w
ill 

be
 de

te
rm

in
ed

 by
 th

e S
up

pl
ie

r b
ut

 w
ill 

be
 no

t le
ss

 th
an

 2
0%

 of
 th

e p
ric

e o
f t

he
 G

oo
ds

.  
Su

ch
 ch

ar
ge

 sh
al

l b
e d

ed
uc

te
d f

ro
m

 th
e a

m
ou

nt
 

or
 cr

ed
it a

llo
we

d.
 Th

e o
rig

in
al

 in
vo

ice
 nu

m
be

r a
nd

 a 
co

py
 of

 th
e o

rig
in

al
 in

vo
ice

 m
us

t a
cc

om
pa

ny
 al

l G
oo

ds
 re

tu
rn

ed
 to

 th
e S

up
pl

ie
r.

11
)

C
LA

IM
S

 F
R

O
M

 C
U

S
TO

M
ER

S
11

.1
Th

es
e 

Te
rm

s s
ha

ll n
ot

 e
xc

lu
de

, o
r l

im
it 

th
e 

ap
pl

ica
tio

n o
f a

ny
 p

ro
vis

io
ns

 of
 a

ny
 st

at
ut

e 
in

clu
di

ng
 an

y i
m

pl
ie

d 
co

nd
iti

on
 or

 w
ar

ra
nt

y t
he

 e
xc

lu
sio

n o
f 

wh
ich

 w
ou

ld
 co

nt
ra

ve
ne

 an
y s

ta
tu

te
 (i

nc
lu

di
ng

 th
e 

Tra
de

 P
ra

ct
ice

s A
ct

 1
97

4)
 o

r c
au

se
 a

ny
 p

ar
t o

f t
hi

s c
la

us
e 

to
 b

e 
vo

id
 o

r u
ne

nf
or

ce
ab

le
.  

To
 th

e 
ex

te
nt

 pe
rm

itt
ed

 by
 la

w 
al

l c
on

di
tio

ns
, w

ar
ra

nt
ie

s a
nd

 un
de

rta
kin

gs
 ar

e e
xp

re
ss

ly 
ex

clu
de

d.
11

.2
Un

le
ss

 th
e 

Go
od

s s
up

pl
ie

d b
y t

he
 S

up
pl

ie
r a

re
 o

f a
 ki

nd
 o

rd
in

ar
ily

 ac
qu

ire
d f

or
 d

om
es

tic
 ho

us
eh

ol
d o

r p
er

so
na

l u
se

 o
r c

on
su

m
pt

io
n,

 th
e 

Su
pp

lie
r's

 
lia

bi
lit

y u
nd

er
 cl

au
se

 .1
 o

f “
Cl

ai
m

s f
ro

m
 C

us
to

m
er

s”
 fo

r b
re

ac
h 

of
 a

 n
on

-e
xc

lu
da

bl
e c

on
di

tio
n o

r w
ar

ra
nt

y i
s l

im
ite

d 
at

 th
e 

Su
pp

lie
r's

 op
tio

n,
 to

 a
ny

 
on

e o
f t

he
 fo

llo
wi

ng
:

a)
In

 th
e c

as
e o

f G
oo

ds
:

(1
)

th
e r

ep
la

ce
m

en
t o

f t
he

 G
oo

ds
 or

 th
e s

up
pl

y o
f e

qu
iva

le
nt

 G
oo

ds
;

(2
)

th
e r

ep
ai

r o
f t

he
 G

oo
ds

; o
r

(3
)

th
e p

ay
m

en
t o

f t
he

 co
st

 of
 pr

ov
id

in
g r

ep
la

ce
m

en
t G

oo
ds

 or
 of

 ac
qu

iri
ng

 eq
ui

va
le

nt
 G

oo
ds

;
(4

)
th

e p
ay

m
en

t o
f t

he
 co

st
 of

 ha
vin

g t
he

 G
oo

ds
 re

pa
ire

d.
b)

In
 th

e c
as

e o
f S

er
vic

es
:

(1
)

Th
e s

up
pl

yin
g o

f t
he

 S
er

vic
es

 ag
ai

n;
 or

(2
)

Th
e p

ay
m

en
t o

f t
he

 co
st

 of
 ha

vin
g t

he
 S

er
vic

es
 su

pp
lie

d a
ga

in
.

11
.3

Su
bj

ec
t t

o 
cla

us
e 

.1
 o

f “
Cl

ai
m

s f
ro

m
 C

us
to

m
er

s”
 th

e 
Su

pp
lie

r s
ha

ll n
ot

 b
e 

lia
bl

e 
fo

r a
ny

 d
ire

ct
 o

r i
nd

ire
ct

 lo
ss

 w
ha

ts
oe

ve
r i

nc
lu

di
ng

 bu
t n

ot
 lim

ite
d 

to
 th

e c
on

se
qu

en
tia

l lo
ss

, lo
ss

 of
 pr

of
its

, lo
ss

 of
 op

po
rtu

ni
ty,

 lo
ss

 of
 us

e a
nd

/o
r t

he
 la

bo
ur

 co
st

 to
 in

st
al

l o
r r

em
ov

e.
11

.4
Th

e S
up

pl
ie

r s
ha

ll n
ot

 be
 lia

bl
e f

or
 an

y c
la

im
 in

 co
nn

ec
tio

n w
ith

 G
oo

ds
 w

hi
ch

 ha
ve

 no
t b

ee
n s

to
re

d i
n a

 pr
op

er
 m

an
ne

r b
y t

he
 C

us
to

m
er

 or
 us

ed
 in

 a 
pr

op
er

 m
an

ne
r.

11
.5

Th
e 

cu
st

om
er

 sh
al

l n
ot

ify
 th

e 
su

pp
lie

r i
n 

wr
iti

ng
 p

rio
r t

o 
th

e 
re

tu
rn

 o
f a

ny
 g

oo
ds

. S
uc

h 
no

tic
e 

sh
al

l f
ul

ly 
sp

ec
ify

 th
e 

go
od

s a
nd

 th
e 

re
as

on
 fo

r t
he

 
re

tu
rn

. U
nl

es
s o

th
er

wi
se

 a
gr

ee
d 

by
 th

e 
pa

rti
es

, t
he

 su
pp

lie
r s

ha
ll h

av
e 

th
e 

rig
ht

 to
 in

sp
ec

t t
he

 g
oo

ds
 p

rio
r t

o 
th

ei
r r

et
ur

n.
 Th

e 
re

tu
rn

 o
f a

ny
 g

oo
ds

 
sh

al
l n

ot
 im

pl
y a

ny
 a

cc
ep

ta
nc

e b
y t

he
 su

pp
lie

r o
f t

he
 cu

st
om

er
's 

cla
im

. In
 th

e 
ev

en
t o

f d
am

ag
e 

to
 th

e 
go

od
s i

n 
tra

ns
it,

 th
e 

cu
st

om
er

 is
 re

qu
ire

d 
to

 
gi

ve
 to

 th
e 

su
pp

lie
r a

 w
rit

te
n 

re
qu

es
t f

or
 re

pl
ac

em
en

t t
og

et
he

r w
ith

 th
e 

de
liv

er
y d

oc
ke

t e
nd

or
se

d 
to

 th
e 

ef
fe

ct
 th

at
 th

e 
go

od
s w

er
e 

da
m

ag
ed

 p
rio

r 
to

 u
nl

oa
di

ng
. T

he
 c

us
to

m
er

 sh
al

l i
nd

em
ni

fy 
th

e 
su

pp
lie

r f
or

 a
ny

 c
la

im
s 

by
 a

ny
 th

ird
 p

ar
ty 

ar
isi

ng
 in

 a
ny

 m
an

ne
r o

r a
t a

ny
 ti

m
e 

in
 re

la
tio

n 
to

 a
ny

 
co

nt
ra

ct
 an

d/
or

 an
y a

rra
ng

em
en

t m
ad

e b
et

we
en

 th
e s

up
pl

ie
r a

nd
 th

e c
us

to
m

er
.

11
.6

No
 ca

nc
el

la
tio

n o
f a

ny
 tu

bu
la

r, s
pe

cia
l m

an
uf

ac
tu

re
d i

te
m

s, 
po

wd
er

 co
at

ed
 go

od
s a

nd
/o

r n
on

- s
to

ck
ed

 ite
m

s w
ill 

be
 p

er
m

itt
ed

 on
ce

 th
e 

or
de

r h
as

 
be

en
 re

ce
ive

d 
by

 th
e 

su
pp

lie
r. 

Ot
he

r i
te

m
s 

m
ay

 b
e 

co
ns

id
er

ed
 fo

r r
et

ur
n,

 p
ro

vid
in

g 
th

ey
 a

re
 in

 o
rig

in
al

 p
ac

ka
gi

ng
 a

nd
 c

on
di

tio
n,

 a
t t

he
 s

ol
e 

di
sc

re
tio

n o
f t

he
 su

pp
lie

r. A
 2

0%
 re

st
oc

kin
g f

ee
 w

ill 
ap

pl
y t

o a
ll r

et
ur

ne
d g

oo
ds

11
.7

 Th
e 

lia
bi

lit
y o

f t
he

 su
pp

lie
r s

ha
ll b

e 
lim

ite
d 

to
 th

e 
sa

le
 p

ric
e 

of
 th

e 
go

od
s s

up
pl

ie
d.

 N
o 

lia
bi

lit
y w

ill 
be

 a
cc

ep
te

d 
fo

r a
ny

 p
un

iti
ve

 d
am

ag
es

. W
ith

ou
t 

lim
iti

ng
 it

s m
ea

ni
ng

 th
is 

cla
us

e 
sh

al
l a

pp
ly 

to
 a

ny
 c

la
im

s f
or

 lo
ss

es
, c

os
ts

, e
xp

en
se

s o
r o

th
er

 d
am

ag
es

 a
ris

in
g 

in
 a

ny
 m

an
ne

r o
r a

t t
im

e,
 w

he
th

er
 

di
re

ct
ly 

or
 in

di
re

ct
ly,

 fr
om

 th
e g

oo
ds

 an
d t

he
ir 

su
pp

ly.
 Th

is 
sh

al
l in

clu
de

 cl
ai

m
s b

y t
hi

rd
 pa

rti
es

. T
he

 su
pp

lie
r s

ha
ll n

ot
 be

 lia
bl

e f
or

 an
y c

on
se

qu
en

tia
l 

lo
ss

 o
r o

th
er

 d
am

ag
es

 ca
us

ed
 b

y t
he

 m
ai

nt
en

an
ce

, u
se

 o
r o

pe
ra

tio
n 

of
 th

e 
go

od
s b

y t
he

 cu
st

om
er

 o
r b

y t
he

 fa
ilu

re
 o

f t
he

 g
oo

ds
 d

ue
 to

 a
ny

 ca
us

e 
wh

at
so

ev
er

. 
11

.8
It 

is 
th

e 
re

sp
on

sib
ilit

y o
f t

he
 C

us
to

m
er

 to
 ca

re
fu

lly
 in

sp
ec

t t
he

 g
oo

ds
 im

m
ed

ia
te

ly 
th

ey
 a

re
 d

el
ive

re
d.

 C
re

di
t C

la
im

s w
ill 

on
ly 

be
 re

co
gn

ise
d i

f m
ad

e 
in

 th
e 

fir
st

 in
st

an
ce

 b
y p

ho
ne

 w
ith

in
 7

2 
HO

UR
S 

of
 re

ce
ip

t, 
an

d 
al

so
 in

 w
rit

in
g 

wi
th

in
 7

 d
ay

s 
of

 d
el

ive
ry.

 C
la

im
s 

ou
ts

id
e 

th
is 

pe
rio

d 
wi

ll 
be

 a
t t

he
 

ab
so

lu
te

 d
isc

re
tio

n 
of

 th
e 

Su
pp

lie
r, 

an
d 

its
 d

ec
isi

on
 fi

na
l a

nd
 b

in
di

ng
 o

n 
th

e 
Cu

st
om

er
. A

ll 
go

od
s 

re
tu

rn
ed

 m
us

t b
e 

in
 o

rig
in

al
 c

on
di

tio
n 

an
d 

pa
ck

ag
in

g a
nd

 co
m

pl
et

e i
n e

ve
ry

 de
ta

il. 
Go

od
s w

ill 
on

ly 
be

 ac
ce

pt
ed

 if 
th

e f
re

ig
ht

 is
 pr

ep
ai

d b
y t

he
 C

us
to

m
er

.  
 

11
.9

If 
th

e S
up

pl
ie

r r
et

ai
ns

 pr
op

er
ty 

in
 th

e G
oo

ds
 no

ne
th

el
es

s, 
al

l r
isk

 fo
r t

he
 G

oo
ds

 pa
ss

es
 to

 th
e C

us
to

m
er

 on
 de

liv
er

y.
11

.1
0

If 
an

y o
f t

he
 G

oo
ds

 ar
e d

am
ag

ed
 or

 de
st

ro
ye

d p
rio

r t
o p

ro
pe

rty
 in

 th
em

 pa
ss

in
g t

o t
he

 C
us

to
m

er
, t

he
 S

up
pl

ie
r i

s e
nt

itl
ed

, w
ith

ou
t p

re
ju

di
ce

 to
 an

y o
f 

its
 o

th
er

 ri
gh

ts
 o

r r
em

ed
ie

s u
nd

er
 th

es
e 

Co
nd

iti
on

s o
f S

al
e 

(in
clu

di
ng

 th
e 

rig
ht

 to
 re

ce
ive

 p
ay

m
en

t o
f t

he
 b

al
an

ce
 o

f t
he

 P
ric

e 
fo

r t
he

 G
oo

ds
), 

to
 

re
ce

ive
 a

ll 
in

su
ra

nc
e 

pr
oc

ee
ds

 p
ay

ab
le

 fo
r t

he
 G

oo
ds

. T
hi

s 
ap

pl
ie

s 
wh

et
he

r o
r n

ot
 th

e 
Pr

ice
 h

as
 b

ec
om

e 
pa

ya
bl

e 
un

de
r t

he
 C

on
tra

ct
. T

he
 

pr
od

uc
tio

n o
f t

he
se

 te
rm

s a
nd

 co
nd

iti
on

s b
y t

he
 S

up
pl

ie
r i

s s
uf

fic
ie

nt
 ev

id
en

ce
 of

 th
e 

Cu
st

om
er

's 
rig

ht
s t

o 
re

ce
ive

 th
e 

in
su

ra
nc

e p
ro

ce
ed

s w
ith

ou
t 

th
e n

ee
d f

or
 an

y p
er

so
n d

ea
lin

g w
ith

 th
e S

up
pl

ie
r t

o m
ak

e f
ur

th
er

 en
qu

iri
es

. 
11
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Th

e 
Su

pp
lie

r m
ay

 c
an

ce
l t

he
se

 te
rm

s 
an

d 
co

nd
iti

on
s 

or
 c

an
ce

l d
el

ive
ry

 o
f G

oo
ds

 a
t a

ny
 ti

m
e 

be
fo

re
 th

e 
Go

od
s 

ar
e 

de
liv

er
ed

 b
y 

gi
vin

g 
wr

itt
en

 
no

tic
e.

 Th
e S

up
pl

ie
r s

ha
ll n

ot
 be

 lia
bl

e f
or

 an
y l

os
s o

r d
am

ag
e w

ha
te

ve
r a

ris
in

g f
ro

m
 su

ch
 ca

nc
el

la
tio

n.
11

.1
2

Ne
ith

er
 pa

rty
 sh

al
l b

e l
ia

bl
e f

or
 an

y d
ef

au
lt d

ue
 to

 an
y a

ct
 of

 G
od

, w
ar

, te
rro

ris
m

, s
tri

ke
, lo

ck
 ou

t, i
nd

us
tri

al
 ac

tio
n,

 fir
e,

 flo
od

, d
ro

ug
ht

, s
to

rm
 or

 ot
he

r 
ev

en
t b

ey
on

d t
he

 re
as

on
ab

le
 co

nt
ro

l o
f e

ith
er

 pa
rty

.
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Th
e 

Cu
st

om
er

 ag
re

es
 th

at
 it

 d
oe

s n
ot

 re
ly 

on
 th

e 
sk

ill 
or

 ju
dg

m
en

t o
f t

he
 S

up
pl

ie
r i

n 
re

la
tio

n t
o 

th
e 

su
ita

bi
lit

y o
f a

ny
 G

oo
ds

 fo
r a

 p
ar

tic
ul

ar
 pu

rp
os

e.
  

An
y a

dv
ice

, re
co

m
m

en
da

tio
n,

 in
fo

rm
at

io
n o

r a
ss

ist
an

ce
 pr

ov
id

ed
 by

 th
e S

up
pl

ie
r is

 pr
ov

id
ed

 w
ith

ou
t a

ny
 lia

bi
lit

y b
y t

he
 S

up
pl

ie
r w

ha
ts

oe
ve

r.
12

.2
Th

e p
ro

du
ct

 su
pp

lie
d t

o t
he

 cu
st

om
er

 is
 on

ly 
wa

rra
nt

ed
 fo

r d
om

es
tic

 pu
rp

os
es

.  N
o w

ar
ra

nt
y a

pp
lie

s t
o c

om
m

er
cia

l u
se

.
13

)
G

S
T

13
.1

In
 t

hi
s 

cla
us

e 
th

e 
ex

pr
es

sio
ns

 "
GS

T"
, "

In
pu

t t
ax

 c
re

di
t",

 "
ta

x 
in

vo
ice

", 
"re

cip
ie

nt
" 

an
d 

"ta
xa

bl
e 

su
pp

ly"
 h

av
e 

th
e 

m
ea

ni
ng

s 
gi

ve
n 

to
 t

ho
se

 
ex

pr
es

sio
ns

 in
 th

e A
 N

ew
 Ta

x S
ys

te
m

 (G
oo

ds
 an

d S
er

vic
es

 Ta
x)

 A
ct

 1
99

9.
13

.2
W

ith
 th

e 
ex

ce
pt

io
n 

of
 a

ny
 a

m
ou

nt
 p

ay
ab

le
 u

nd
er

 th
is 

cla
us

e 
“P

ric
in

g 
Ag

re
em

en
t”,

 u
nl

es
s 

ot
he

rw
ise

 e
xp

re
ss

ly 
st

at
ed

 a
ll 

am
ou

nt
s 

st
at

ed
 to

 b
e 

pa
ya

bl
e b

y C
us

to
m

er
 un

de
r t

he
se

 Te
rm

s a
re

 ex
clu

siv
e o

f G
ST

.
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.3
If 

GS
T 

is 
im

po
se

d 
on

 a
ny

 s
up

pl
y 

m
ad

e 
un

de
r o

r i
n 

ac
co

rd
an

ce
 w

ith
 th

es
e 

Te
rm

s, 
th

e 
re

cip
ie

nt
 o

f t
he

 ta
xa

bl
e 

su
pp

ly 
m

us
t p

ay
 th

e 
Su

pp
lie

r a
n 

ad
di

tio
na

l a
m

ou
nt

 eq
ua

l to
 th

e G
ST

 pa
ya

bl
e o

n o
r f

or
 ta

xa
bl

e s
up

pl
y. 

 P
ay

m
en

t o
f t

he
 ad

di
tio

na
l a

m
ou

nt
 w

ill 
be

 m
ad

e a
t t

he
 sa

m
e t

im
e a

s p
ay

m
en

t 
fo

r t
he

 ta
xa

bl
e s

up
pl

y s
ub

je
ct

 to
 th

e p
ro

vis
io

n o
f a

 ta
x i

nv
oi

ce
14
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.1

In
 th

e e
ve

nt
 of

:
a)

an
y d

ef
au

lt o
r f

ai
lu

re
 by

 th
e C

us
to

m
er

 in
 m

ak
in

g d
ue

 an
d p

un
ct

ua
l p

ay
m

en
t t

o t
he

 S
up

pl
ie

r o
f a

ny
 m

on
ey

s o
wi

ng
 by

 th
e C

us
to

m
er

:
b)

an
 ad

m
in

ist
ra

to
r, l

iq
ui

da
to

r o
r p

ro
vis

io
na

l li
qu

id
at

or
 is

 ap
po

in
te

d i
n r

es
pe

ct
 of

 th
e C

us
to

m
er

;
c)

a r
ec

ei
ve

r a
nd

 m
an

ag
er

, a
dm

in
ist

ra
to

r o
r c

on
tro

lle
r is

 ap
po

in
te

d i
n r

es
pe

ct
 of

 an
y a

ss
et

s o
r g

ro
up

s o
f a

ss
et

s o
f t

he
 C

us
to

m
er

;
d)

th
e C

us
to

m
er

 go
es

 in
to

 ba
nk

ru
pt

cy
 or

 is
 w

ou
nd

 up
;

e)
th

e C
us

to
m

er
 be

co
m

es
, a

dm
its

 in
 w

rit
in

g t
ha

t it
 is

, o
r i

s d
ec

la
re

d b
y a

 co
ur

t t
o b

e u
na

bl
e t

o p
ay

 its
 de

bt
s a

s a
nd

 w
he

n t
he

y f
al

l d
ue

, o
r

f)
th

er
e i

s a
 br

ea
ch

 by
 th

e C
us

to
m

er
 of

 an
y o

f t
he

se
 Te

rm
s, 

g)
th

e C
us

to
m

er
 of

fe
rs

 th
e G

oo
ds

 fo
r s

al
e t

hr
ou

gh
 th

e i
nt

er
ne

t o
n e

Ba
y o

r a
ny

 lik
e w

eb
sit

e.
h)

th
e C

us
to

m
er

 w
ith

ou
t t

he
 w

rit
te

n a
pp

ro
va

l o
f t

he
 S

up
pl

ie
r s

el
ls 

Pr
om

ot
io

na
l M

at
er

ia
l;

th
en

 al
l m

on
ie

s p
ay

ab
le

 by
 th

e C
us

to
m

er
 to

 th
e S

up
pl

ie
r s

ha
ll b

ec
om

e i
m

m
ed

ia
te

ly 
du

e a
nd

 pa
ya

bl
e

 no
tw

ith
st

an
di

ng
 th

e d
ue

 da
te

 of
 pa

ym
en

t s
ha

ll n
ot

 ha
ve

 ex
pi

re
d,

 an
d t

he
 S

up
pl

ie
r m

ay
 w

ith
ou

t p
re

ju
di

ce
 to

 an
y

 ot
he

r r
ig

ht
s i

t m
ay

 ha
ve

 do
 an

y o
r a

ll o
f t

he
 fo

llo
wi

ng
:

(1
)

wi
th

dr
aw

 an
y c

re
di

t f
ac

ilit
ie

s w
hi

ch
 m

ay
 ha

ve
 be

en
 ex

te
nd

ed
 to

 th
e C

us
to

m
er

;
(2

)
wi

th
ho

ld
 an

y f
ur

th
er

 de
liv

er
ie

s o
f G

oo
ds

;
(3

)
in

 re
sp

ec
t o

f G
oo

ds
 al

re
ad

y d
el

ive
re

d o
nt

o t
he

 C
us

to
m

er
's 

pr
em

ise
s e

nt
er

 on
to

 th
os

e p
re

m
ise

s a
nd

 re
co

ve
r a

nd
 re

se
ll t

he
 G

oo
ds

;
(4

)
re

co
ve

r f
ro

m
 th

e C
us

to
m

er
 th

e c
os

t o
f m

at
er

ia
ls 

or
 G

oo
ds

 ac
qu

ire
d f

or
 th

e p
ur

po
se

s o
f f

ut
ur

e d
el

ive
rs

; a
nd

/o
r

(5
)

ce
as

e t
o s

up
pl

y G
oo

ds
 to

 th
e C

us
to

m
er

.
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In
 th

e 
ev

en
t o

f D
ef

au
lt o

f t
he

 a
gr

ee
d t

ra
di

ng
 te

rm
s b

y t
he

 C
us

to
m

er
, t

he
n 

th
e 

Cu
st

om
er

 by
 it

s D
ire

ct
or

(s
) /

 P
ro

pr
ie

to
r(s

) /
 P

ar
tn

er
(s

) /
 In

di
vid

ua
l(s

), 
no

m
in

at
ed

 on
 p

ag
e1

 o
f t

hi
s A

pp
lic

at
io

n h
er

eb
y c

ha
rg

e 
al

l t
he

ir 
Ri

gh
t, 

Tit
le

 o
f I

nt
er

es
t (

if 
an

y)
 to

 a
ny

 o
r a

ll p
ro

pe
rty

(ie
s)

 no
w 

ow
ne

d 
/ p

ar
tly

 o
wn

ed
, 

or
 m

ay
 in

 th
e 

fu
tu

re
 b

ec
om

e 
ow

ne
d 

/ p
ar

tly
 o

wn
ed

, s
ol

el
y o

r j
oi

nt
ly 

by
 th

e 
sa

id
 C

us
to

m
er

 / 
Di

re
ct

or
(s

) /
 P

ro
pr

ie
to

r(s
) /

 P
ar

tn
er

(s
) /

 In
di

vid
ua

l(s
) o

n 
pa

ge
 1

 o
f t

hi
s 

Ap
pl

ica
tio

n 
in

 fa
vo

ur
 o

f t
he

 S
up

pl
ie

r, 
to

 b
et

te
r s

ec
ur

e 
th

e 
m

on
ie

s 
ou

ts
ta

nd
in

g,
 w

ith
 th

e 
du

e 
an

d 
pu

nc
tu

al
 o

bs
er

va
nc

e 
an

d 
pe

rfo
rm

an
ce

 of
 a

ll o
f t

he
 o

bl
ig

at
io

ns
 of

 th
e 

Cu
st

om
er

 he
re

un
de

r. 
  S

uc
h 

Cu
st

om
er

 ac
kn

ow
le

dg
es

 th
at

 th
e 

Su
pp

lie
r m

ay
 a

t i
ts

 d
isc

re
tio

n,
 re

gi
st

er
 a 

ca
ve

at
 o

n 
su

ch
 p

ro
pe

rty
 in

 re
sp

ec
t o

f t
he

 in
te

re
st

 co
nf

er
re

d 
on

 it
 u

nd
er

 th
is 

cla
us

e.
  I

n 
th

e 
ev

en
t t

ha
t t

he
 S

up
pl

ie
r i

s r
eq

ui
re

d 
to

 e
xe

rc
ise

 it
s r

ig
ht

 
un

de
r t

hi
s c

la
us

e,
 ag

ai
ns

t t
he

 C
us

to
m

er
, th

en
 th

e C
us

to
m

er
 gr

an
ts

 to
 th

e S
up

pl
ie

r t
he

 ri
gh

t t
o a

pp
oi

nt
 a 

Re
ce

ive
r a

nd
 se

ll t
he

 pr
op

er
ty(

ie
s)

.  
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W
he

re
 th

e C
us

to
m

er
 is

 a 
tru

st
ee

:
a)

Th
e C

us
to

m
er

 ag
re

es
 to

 pr
od

uc
e a

 st
am

pe
d c

op
y o

f t
he

 tr
us

t d
ee

d (
wi

th
 al

l a
m

en
dm

en
ts

) a
nd

 ac
co

un
ts

 of
 th

e t
ru

st
 if 

an
d w

he
n

 re
qu

es
te

d b
y t

he
 S

up
pl

ie
r.

b)
Th

e C
us

to
m

er
 w

ar
ra

nt
s t

ha
t it

 ha
s f

ul
l p

ow
er

 an
d a

ut
ho

rit
y t

o e
nt

er
 in

to
 th

is 
Ag

re
em

en
t o

n b
eh

al
f o

f t
he

 tr
us

t a
nd

 th
at

 it 
sh

al
l b

e b
ou

nd
 by

 th
es

e T
er

m
s b

ot
h p

er
so

na
lly

 an
d i

n t
he

ir 
ca

pa
cit

y a
s t

ru
st

ee
 irr

es
pe

ct
ive

 of
 w

he
th

er
 or

 no
t it

 di
sc

lo
se

s t
o t

he
 S

up
pl

ie
r t

ha
t it

 is
 a

 tr
us

te
e a

t t
he

 tim
e o

f e
nt

er
in

g i
nt

o a
ny

 cr
ed

it a
gr

ee
m

en
t w

ith
 th

e S
up

pl
ie

r. 
c)

Th
e C

us
to

m
er

 w
ar

ra
nt

s t
ha

t t
he

 tr
us

t h
as

 ag
re

ed
 to

 in
de

m
ni

fy 
th

e t
ru

st
ee

 in
 re

sp
ec

t o
f a

ll l
ia

bi
lit

y i
nc

ur
re

d b
y t

he
 tr

us
te

e p
ur

su
an

t t
o

 th
is 

ag
re

em
en

t.
d)

Th
e t

ru
st

ee
 of

 th
e t

ru
st

 ac
kn

ow
le

dg
es

 th
at

 it 
ha

s e
nt

er
ed

 in
to

 th
is 

ag
re

em
en

t in
 its

 ca
pa

cit
y a

s t
ru

st
ee

 of
 th

e t
ru

st
 an

d a
lso

 in
 its

 ow
n

 ca
pa

cit
y.
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Fi
xe

d a
nd

 Fl
oa

tin
g C

ha
rg

e
a)

In
 co

ns
id

er
at

io
n o

f t
he

 S
up

pl
ie

r s
el

lin
g 

to
 th

e 
Cu

st
om

er
 G

oo
ds

 o
n 

cr
ed

it,
 th

e 
Cu

st
om

er
 a

s b
en

ef
ici

al
 ow

ne
r d

oe
s h

er
eb

y c
ha

rg
e 

al
l  

an
d 

ev
er

y 
un

de
rta

kin
g a

nd
 a

ll o
f i

ts
 a

ss
et

s o
f w

ha
ts

oe
ve

r n
at

ur
e a

nd
 w

he
re

so
ev

er
 si

tu
at

e b
ot

h 
pr

es
en

t a
nd

 fu
tu

re
 w

ith
 th

e 
pa

ym
en

t t
o 

th
e 

Su
pp

lie
r o

f a
ll 

m
on

ey
s n

ow
 or

 he
re

af
te

r t
o b

ec
om

e o
wi

ng
 or

 pa
ya

bl
e t

o t
he

 S
up

pl
ie

r b
y t

he
 C

us
to

m
er

.
b)

Th
e c

ha
rg

e h
er

eb
y c

re
at

ed
 ("

th
e C

ha
rg

e"
) s

ha
ll o

pe
ra

te
 as

:
(1

)
a f

ixe
d c

ha
rg

e a
s r

eg
ar

ds
 to

 fr
ee

ho
ld

 an
d l

ea
se

ho
ld

 pr
op

er
ty,

 un
ca

lle
d c

ap
ita

l, e
ng

in
es

, m
ac

hi
ne

ry,
 pl

an
t, s

to
ck

, b
oo

ks
 of

 ac
co

un
t, d

eb
ts

, 
vo

uc
he

rs
 a

nd
 o

th
er

 d
oc

um
en

ts
 re

la
tin

g 
in

 a
ny

 w
ay

 to
 th

e 
bu

sin
es

s 
tra

ns
ac

tio
ns

 o
f t

he
 C

us
to

m
er

 a
nd

 a
ll 

se
cu

rit
ie

s 
ne

go
tia

bl
e 

or
 

ot
he

rw
ise

, s
ha

re
s a

nd
 do

cu
m

et
s e

vid
en

cin
g t

itl
e t

o o
r r

ig
ht

 to
 po

ss
es

sio
n o

f a
ny

 pr
op

er
ty 

an
d w

he
th

er
 or

 no
t d

ep
os

ite
d w

ith
 th

e S
up

pl
ie

r 
by

 th
e C

us
to

m
er

 an
d t

he
 pr

op
er

ty 
m

en
tio

ne
d i

n a
ny

 su
ch

 do
cu

m
en

ts
;

(2
)

as
 a 

flo
at

in
g c

ha
rg

e i
n r

es
pe

ct
 of

 al
l o

th
er

 as
se

ts
 he

re
by

 ch
ar

ge
d.

c)
Th

e 
Cu

st
om

er
 sh

al
l im

m
ed

ia
te

ly 
up

on
 d

em
an

d m
ad

e 
on

 it
 b

y t
he

 S
up

pl
ie

r e
xe

cu
te

 in
 fa

vo
ur

 of
 th

e 
Su

pp
lie

r a
 d

ee
d 

of
 fi

xe
d a

nd
 fl

oa
tin

g c
ha

rg
e 

co
nt

ai
ni

ng
 su

ch
 co

ve
na

nt
s a

s t
he

 S
up

pl
ie

r m
ay

 re
as

on
ab

ly 
re

qu
ire

 in
clu

di
ng

 w
ith

ou
t l

im
ita

tio
n 

th
e 

pr
ov

isi
on

s o
f t

he
 S

up
pl

ie
r's

 st
an

da
rd

 fo
rm

 
of

 de
ed

 of
 fix

ed
 an

d f
lo

at
in

g c
ha

rg
e.
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n i
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y t
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 S

up
pl

ie
r e

xe
cu

te
 in

 fa
vo

ur
 of

 th
e S

up
pl

ie
r a

s m
or

tg
ag

ee
, a

 m
or

tg
ag

e 
pa

ya
bl

e o
n 

de
m

an
d i

n 
re

gi
st

er
ab

le
 fo

rm
 o

ve
r a

ll o
r a

ny
 p

ar
t o

f t
he

 fr
ee

ho
ld

 or
 le

as
eh

ol
d l

an
d 

of
 th

e 
Cu

st
om

er
 re

fe
rre

d t
o 

in
 cl

au
se

 “M
or

tg
ag

e”
 

he
re

of
 ("

th
e 

M
or

tg
ag

e"
) c

on
ta

in
in

g 
su

ch
 c

ov
en

an
ts

 a
s 

th
e 

Su
pp

lie
r m

ay
 re

qu
ire

 in
clu

di
ng

 w
ith

ou
t l

im
ita

tio
n 

th
e 

co
ve

na
nt

s 
co

nt
ai

ne
d 

in
 

M
em

or
an

du
m

 2
44

73
23

 pr
es

en
tly

 fil
ed

 in
 th

e 
Ne

w 
So

ut
h W

al
es

 La
nd

 Ti
tle

s O
ffi

ce
 in

 re
sp

ec
t o

f r
ea

l p
ro

pe
rty

 si
tu

at
e i

n 
Ne

w 
So

ut
h W

al
es

 or
 in

 
th

e c
as

e o
f r

ea
l p

ro
pe

rty
 in

 ot
he

r j
ur

isd
ict

io
ns

, th
e p

ro
vis

io
ns

 of
 th

e S
up

pl
ie

r's
 st

an
da

rd
 fo

rm
 of

 m
or

tg
ag

e
.

b)
Th

e 
Su

pp
lie

r s
ha

ll 
be

 e
nt

itl
ed

 to
 lo

dg
e 

a 
ca

ve
at

 in
 re

sp
ec

t o
f t

he
 a

gr
ee

m
en

t t
o 

gr
an

t a
 m

or
tg

ag
e 

co
nt

ai
ne

d 
in

 c
la

us
e 

“C
ov

en
an

ts
 b

y 
th

e 
Cu

st
om

er
” o

r t
he

 M
or

tg
ag

e o
r i

n 
re

sp
ec

t o
f a

ll o
r a

ny
 o

f t
he

 re
al

 p
ro

pe
rty

 of
 th

e 
Cu

st
om

er
 ch

ar
ge

d t
o 

th
e 

Su
pp

lie
r u

nd
er

 cl
au

se
 .1

 o
f  

“F
ixe

d 
& 

Fl
oa

tin
g 

Ch
ar

ge
”. 

Th
e 

Cu
st

om
er

 sh
al

l n
ot

 o
bj

ec
t t

o 
th

e 
lo

dg
em

en
t o

f t
he

 sa
id

 ca
ve

at
 o

r t
ak

e 
an

y s
te

ps
 to

 h
av

e 
an

y s
uc

h 
ca

ve
at

 re
m

ov
ed

 fr
om

 
th

e L
an

d T
itl

es
 O

ffi
ce
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gi
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At
 th

e 
co

st
 o

f t
he

 C
us

to
m

er
, t

he
 C

us
to

m
er

 sh
al

l f
ro

m
 ti

m
e 

to
 ti

m
e 

at
 th

e 
wr

itt
en

 re
qu

es
t o

f t
he

 S
up

pl
ie

r e
xe

cu
te

 a
ny

 d
ee

d,
 d

ea
lin

g,
 a

ss
ur

an
ce

 o
r 

ot
he

r d
oc

um
en

t w
hi

ch
 th

e 
Su

pp
lie

r s
ha

ll i
n 

its
 a

bs
ol

ut
e 

di
sc

re
tio

n 
re

qu
ire

 th
e 

Cu
st

om
er

 to
 e

xe
cu

te
 a

nd
 d

o 
al

l s
uc

h 
ot

he
r a

ct
s, 

m
at

te
rs

 a
nd

 th
in

gs
 

as
 th

e 
Su

pp
lie

r s
ha

ll c
on

sid
er

 re
as

on
ab

le
 fo

r t
he

 p
ur

po
se

 o
f p

re
se

rv
in

g,
 pe

rfe
ct

in
g o

r p
ro

te
ct

in
g t

he
 C

ha
rg

e 
an

d 
th

e 
M

or
tg

ag
e 

or
 m

or
e 

ef
fe

ct
ive

ly 
se

cu
rin

g t
he

 po
we

rs
, re

m
ed

ie
s, 

rig
ht

s, 
de

cla
ra

tio
ns

 an
d a

ut
ho

rit
ie

s o
f t

he
 S

up
pl

ie
r u

nd
er

 th
e C

ha
rg

e a
nd

/o
r t

he
 M

or
tg

ag
e.
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Th
e 

Cu
st

om
er

 h
er

eb
y i

rre
vo

ca
bl

y a
pp

oi
nt

s t
he

 S
up

pl
ie

r a
nd

 e
ve

ry
 a

ut
ho

ris
ed

 of
fic

er
 o

f t
he

 S
up

pl
ie

r j
oi

nt
ly 

an
d 

ea
ch

 o
f t

he
m

 se
ve

ra
lly

 th
e 

at
to

rn
ey

 
of

 th
e C

us
to

m
er

 fo
r t

he
 pu

rp
os

e o
f d

oi
ng

 ei
th

er
 in

 th
e C

us
to

m
er

's 
na

m
e o

r i
n t

he
 na

m
e o

f t
he

 at
to

rn
ey

 an
d i

n e
ith

er
 ca

se
s a

s t
he

 C
us

to
m

er
's 

ac
t a

nd
 

de
ed

 al
l s

uc
h a

ct
s, 

m
at

te
rs

 an
d t

hi
ng

s a
s t

he
 at

to
rn

ey
 fr

om
 tim

e t
o t

im
e c

on
sid

er
s n

ec
es

sa
ry

 or
 ex

pe
di

en
t f

or
 th

e p
ur

po
se

 of
 ca

rry
in

g i
nt

o e
ffe

ct
 al

l 
th

e p
ow

er
s a

nd
 au

th
or

iti
es

 he
re

in
 co

nt
ai

ne
d a

nd
 w

ith
ou

t li
m

iti
ng

 th
e p

ow
er

 an
d a

ut
ho

rit
y:

a)
do

 a
ny

 a
ct

 in
clu

di
ng

 th
e 

ex
ec

ut
io

n 
of

 th
e 

Ch
ar

ge
 a

nd
/o

r t
he

 M
or

tg
ag

e 
an

d 
th

e 
ex

ec
ut

io
n 

of
 su

ch
 d

oc
um

en
ts

 a
s m

ay
 b

e 
ne

ce
ss

ar
y t

o 
re

gi
st

er
 

th
e C

ha
rg

e a
nd

/o
r t

he
 M

or
tg

ag
e i

n t
he

 C
us

to
m

er
's 

na
m

e a
s m

or
tg

ag
or

 pu
rs

ua
nt

 to
 th

is 
ap

pl
ica

tio
n;

b)
to

 e
xe

cu
te

 a
nd

 d
el

ive
r o

n 
be

ha
lf 

of
 th

e 
Cu

st
om

er
 a

 le
as

e 
of

 th
e 

sa
id

 fr
ee

ho
ld

 o
r l

ea
se

ho
ld

 la
nd

 o
f t

he
 C

us
to

m
er

 o
r a

ny
 p

ar
t t

he
re

of
 fo

r s
uc

h 
pe

rio
d a

s t
he

 S
up

pl
ie

r m
ay

 th
in

k f
it;

c)
to

 br
in

g,
 pr

oc
ee

d w
ith

, d
ef

en
d o

r c
om

pr
om

ise
 an

y l
eg

al
 pr

oc
ee

di
ng

s o
n b

eh
al

f o
f t

he
 C

us
to

m
er

 in
 co

nn
ec

tio
n w

ith
 th

e s
ai

d l
an

d/
or

 pr
op

er
ty 

th
e 

su
bj

ec
t o

f t
he

 M
or

tg
ag

e a
nd

 to
 ex

ec
ut

e a
nd

 ap
pe

al
 fr

om
 an

y j
ud

gm
en

t o
r j

ud
gm

en
ts

 in
 co

nn
ec

tio
n t

he
re

wi
th

.

P
le
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e 

re
ad

 th
e 

fo
llo

w
in
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Te

rm
s 
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 T

ra
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 c
ar

ef
ul
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. I

f y
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 d
o 

no
t u

nd
er

st
an

d 
th

es
e 

Te
rm

s 
of

 T
ra

de
, y

ou
 s

ho
ul

d 
se

ek
 le

ga
l a

dv
ic

e.

A
 re
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nc
e 
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r 
m
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 B
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